
CONTENTS
Preface by Philip Kotler 6

Introduction by Jörgen Eriksson 8

Chapter 1

Characteristics of Place Managers 12

Chapter 2

The History of Place Management –  
A Journey in Time from World War II to the 2010s 26

Chapter 3

Forecasting Place Management Trends –  
The 2010s and Beyond 58

Chapter 4

Beyond Present Views on Place Management, 
Place Development and Place Branding 82

Chapter 5

Place Management Styles 116

Chapter 6

From Sloganeering to Place Branding 138

Chapter 7

How to Get it Right – The 14 Principles 162

Epilogue September 2011 198

About the Authors 200

Appendix 1: References 200

Appendix 2: List of Definitions 204

Appendix 3: Index 206

Appendix 4: Place Management Questionnaire  
for the Development of Place Excellence and place Branding 213

Photo credit list 224


